: This study aims to provide information about the conceptual controversy 
Introduction
The development of Micro, Small and Medium Enterprises which are often termed as MSMEs in terms of quantity has increased, but it has not been matched by quality improvements, including here is Batik SMEs. Improving the quality of MSMEs can be done by implementing a strategy orientation mix (Altindag, Zehir & Acar (2011) . Batik is not just clothes for Indonesian people but also the identity of Indonesian people especially Solo. Solo Batik entrepreneurs more than 80% are businesses that have been done by their parents. Batik entrepreneurs are hereditary efforts. The development of batik both in quantity and quality is still very necessary to be improved (Purnomo, 2017) .
Entrepreneurship to establish Micro, Small and Medium Enterprises which is often called SMEs, especially the business of batik cloth and batik clothes is an alternative choice of some scholars to live more prosperous, independent and help many people overcome unemployment. SMEs in Solo batik Solo is a mainstay of the economy, especially when the 1998 crisis, although managed simply, at that time they have taken a big role. MSMEs have positive and negative characteristics. The positive characteristics of MSMEs are resilience, flexibility, independence, efficiency, self-financing while the negative characteristics are informal, low economies of scale, no standards and SOPs, have not applied management principles, are not prepared to be big or grow, limited development ( , 2009 ).
The research on the effect of innovation and performance orientation also yields different findings. Mavondo, Felix, Chimhanzi, Jacqueline, Stewart and Jillian (2005) produce findings that innovation orientation does not have a significant influence on organizational effectiveness. Darmanto (2014) stated that negative technical innovation orientation is not significant on performance. Jhonson, Dibrell and Eric (2009) , the results of his research stated that the orientation of integrated innovation has a positive effect on the performance of manufacturing industry companies. Companies are more successful if more focused on innovation activities. Based on the description, it shows that there are differences in the results of research on the effect of innovation orientation on organizational performance. Competitive advantage competitiveness advantage) according to Michael E Porter (2008) is the ability of a company to achieve economic benefits over the profit that can be achieved by competitors in the market in the same industry. Companies that have a competitive advantage always have the ability to understand changes in market structure and are able to choose an effective marketing strategy.
The influence of competitive advantage on performance is still different, some say no effect but some say positive and significant influence even some say very influential. The low performance of marketing is determined by the weakness of competitive advantage (Li & Zhou, 2010; Gurhan et al., 2011) . Competitive advantages consist of excellence in products and market excellence. This competitive advantage affects performance. Competitive advantages in costs consist of cost in process and cost on the machine. Competitive advantages in processes and on machines affect performance (Ana et al., 2011; Francesco & Mario, 2011) .
The entrepreneurship orientation has a positive and significant influence on organizational commitment to learning, organizational commitment to learning positively and significantly related to the openmindedness and vision of the company. The entrepreneurial orientation and entrepreneurial behaviors enhance the competitor's orientation, market, and customer value in companies operating in a dynamic environment. Entrepreneurial orientation has a positive and significant influence on competitive advantage and competitor orientation (Foltean, 2007; Omar, Nwanko and Richards, 2008; Ma'atoofi & Tajeddini, 2010; Andreas; Cristina, 2011; Basile, 2012 Learning orientation has a positive effect on the orientation of innovation. Learning orientation has positive and significant influence on innovation orientation and enhancing competitive advantage. On the other hand, entrepreneurship orientation has an effect on competitive advantage and innovation orientation. Learning orientation has a positive and significant influence on competitive advantage and innovation orientation (Gagne, 2009; Devlin et al., 2011; Hatice, 2012 This study aims to provide information on the influence of innovation orientation and competitive advantage on performance, entrepreneurial influence and learning orientation on competitive advantage and competitor orientation. The advantage of this study with the previous research is the use of two antecedent variables made of two independent variables.
Research Method
The flow of this research starts from describing the business phenomenon, literature review and then formulating the problem. The data collection, data analysis and interpretation of research analysis. Then, followed by compiled research report research. From this final report a national journal with ISBN is made, teaching materials used to improve learning in marketing courses and international journals.]
This research was conducted on entrepreneur and/or manager/or batik business employee located in batik Kauman village, Laweyan. This place is used as a research site because they have the same criteria and problems as businessmen and / or managers and / or employees of batik business in Central Java and National.
The research time used in this research is the time of cross section study because it is done nowadays, not directly related to past and future research. This study aims to determine the effect of antecedent variables on independent variables and the influence of independent variables on the dependent variable. This type of research is seen from its nature including causal research because it aims to examine the relationship between variable one with other variables (Sekaran, 2010) . The relationship of variables tested in this research is the relationship of gender variables, age, education, experience, entrepreneurship, innovation, customer orientation, competitor, organizational performance.
Based on its use including basic research or pure research (research pure research) is research that aims to increase scientific knowledge or to find a new field of research means the usefulness of research results that are not immediately used but in the long term will be used. According to the field of research, this study includes the field of economics because this study examines the economic field of entrepreneurship, reward, competitor orientation, competitive advantage with organizational performance (Sekaran, 2010) . The analysis unit of this study is batik seller as a person. The unit of analysis in the study is traders as individuals who will be asked for perceptions on the variables under study. So the unit of analysis of this study is individual.
The population of this research is the owner, manager and / or employee of the batik business in Kauman village, Laweyan. The samples in this study are 100 respondents. This number has met the usual statistics stipulation of 100 respondents. The sampling technique in this study uses convenience sampling which is a sampling technique with regard to certain conveniences. These ease for example: Easy looking for address, easy transportation, willing to be a respondent. It is using convenience sampling because there are batik traders who are not willing to be respondents. Variables in this study can be differentiated into independent variables, dependent and mediation. A variable can be positioned as an independent variable and can be positioned as a dependent variable or moderation variable. To facilitate the understanding of variables and types presented in Data collection techniques conducted in this study consist of questionnaire and literature review.
The data collecting method using questionnaire is done by sending the questions list to the respondents which consist of owner, entrepreneur, manager and the employee of Batik enterprise in Klewer market, Kampung Kauman and Kampung Laweyen. The literature reviews in this research namely the data from the previous research and the relevant theory with this research. This data is useful for writing background problems, developing hypotheses and analyzing data and discussion of the results of the analysis. Library study contributions in data analysis such as books (Ghozali, 2006 ) are used as a basis for determining the model to be fit or not.
The type of the data viewed from the source consists of primary data and secondary data. The primary data is data obtained directly from respondents through answers from questionnaires and observations. The primary data used in this research is data about the responses of respondents related to the variables studied are answers about the identity of respondents and answers of entrepreneurial variables, rewards, competitive advantage, competitor orientation and organizational performance. Secondary data is data obtained indirectly or through intermediaries. The secondary data used in this research is data about respondent's address obtained from trade department.
Analysis Results

SEM Analysis Result
The feasibility result of SEM analysis model is presented in Table 3 . Page 73 CR value (Critical Ratio) is the amount of influence between the variables studied and P (Probability) is presented in Table 4 as follows: 4 shows that entrepreneurship has a significant positive effect on innovation orientation. The higher the level of entrepreneurship orientation, the higher the orientation level of innovation. These results are consistent with the results of the study from Omar et al., 2008; Andreas & Marcus, 2010; Basile, 2012 which states that entrepreneurship orientation has a significant positive effect on innovation orientation. Besides that, Rock & Agca, 2009 stated competitor orientation, proactive and risk influence on innovation orientation. Based on this description it can be said clearly that the entrepreneurial orientation has a significant positive effect on innovation orientation. This result is also very reasonable that people who have a high entrepreneurial spirit would like to innovate.
Learning Orientation Has Significant
Positive Effect On Innovation Orientation The results of the analysis presented in Table 4 show that the orientation of learning has a significant positive effect on innovation orientation. These results are in line with Gajic & Medved (2010) research, which states that learning outcomes and benefits enhance employee morale in innovating. Meanwhile Devlin et al. (2011) stated that the orientation of learning will increase the time savings. This means it is clear that learning orientation can improve the orientation of innovation. This result is a normative result that is a highly educated person likes melkukan innovative activity. The results of the analysis presented in Table 4 indicate that learning orientation has significant positive effect on competitive advantage. The higher the orientation level of learning then the level of competitive advantage. Competitive advantage can be improved by improving the learning orientation. These results are in line with his research Micheels, Eric & Gow, 2009; Wencong, et al., 2011 Table 4 show that orientation orientation has significant positive effect on organizational performance. The higher the level of innovation orientation is the level of organizational performance. Organizational performance can be improved by improving the innovation orientation. These results are in accordance with the results of research from Xinming & Yingqi, 2011 which states the orientation has positive and significant effect on the performance of the organization. These results are also not contrary to Eris & Ozmen, 2012 4 shows that competitive advantage positively significant effect on organizational performance. The higher the level of competitive advantage will be the higher the performance of the organization. Competitive advantage will determine the performance of the organization. Meanwhile, Asdemir & Fernando, (2013) and Ana et al., (2011) stated that the superiority in the product and in the process will have a positive and significant impact on the organization's performance. This result is logical, MSMEs that have competitive advantage its performance will be better. So to create a good performance SMEs should have competitive advantage.
Closing
Conclusion
Based on the results of this study can be made a conclusion: Entrepreneurship positively and significantly influence on the orientation of innovation. The higher the level of entrepreneurship orientation will be the higher level of orientation inovas. Learning orientation has significant positive effect on innovation orientation. The higher the level of implementation of the learning orientation will be the more superior an organization.
Entrepreneurship has a positive and significant effect on innovation orientation.
The higher the orientation of entrepreneurship the higher the orientation of innovation. Learning orientation has a positive and significant influence on competitor orientation. The higher the orientation level of learning then the level of competitor orientation is higher.
Orientation of innovation and competitive advantage positively significant effect on organizational performance. The higher the level of innovation orientation and competitive advantage, the higher the organization's performance.
This research is conducted only in Surakarta, because the characteristics of businessmen, owners and employees of batik business have characteristics similar to those of batik business in Central Java and even Indonesia.
Future researchers can increase the number of populations and research sites more widely and more. The results can be compared with the results of this study. 
